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Abstract 

This study aimed at finding out the role of the national media in 

reinforcing citizenship in the state of United Arab Emirates. The 

study consisted of (483) male and female employees working at 

the offices of the state. They were chosen by using the random 

method . A questionnaire developed by the researcher was used 

to collect data, after its validity and reliability were assured. To 

analyze and manipulate data statistically, the following tools 

were used: mean, standard deviations, ranks, t-test for two 

independent samples, one-way ANOVA, Scheffe test, Pearson 

Correlation Coefficient, and Cronbach Alpha formula. 

The findings of the study were as the following : 

-  The role of the national media reinforcing citizenship in the 

State of UAE was high, from the employees' point of view. 

- There were significant differences at  (α≤ .0.0) in the role of the 

national media in reinforcing citizenship in the State of UAE 

attributed to the sex variable of the employees in the offices of 

the State. In favor of the females.  
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-  There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship in the State of UAE 

attributed to the academic qualification variable of the 

employees in the offices of the State, with regard to the total 

score and "Belonging" and "Social Participation" areas. While 

there were significant differences at (α≤ .0.0) in "Loyalty to the 

Nation" and "Freedom and Democracy" areas. 

- There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship in the State of UAE 

attributed to the experience of the employees at the offices of the 

State, with regard the total score and the following areas: 

"Loyalty to the Nation", "Belonging" and "Freedom and 

Democracy". While there were significant differences at (α≤ .0.0) 

in the "Social Participation" area. 

-  There were significant differences at (α≤ .0.0) in the role of the 

national media in reinforcing citizenship in the State of UAE 

attributed to the salary of the employees in the offices of the 

State, with regard the total score and "Belonging" and "Freedom 

and Democracy" areas. While there were no significant 

differences at (α≤ .0.0) in the "Loyalty to the Nation" and "Social 

Participation" area. 

-  There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship attributed to the 

social status of the employees at the offices of the State with 

regard to the total score and the following three areas:  "Loyalty 

to the Nation", "Belonging" and "Freedom and Democracy". 

While, there were significant differences at  (α≤ .0.0) in "Social 

Participation" area.  



www.manaraa.com

 ع
 

In light of the findings, the researcher recommended the 

following: 

- Since the role of the national media in reinforcing citizenship 

was high, it was recommended to maintain on this high level by 

presenting moral and material support to the employees in the 

establishments of media in the UAE to encourage them doing 

their best to achieve their job objectives. 

-  Generalizing the findings of this study on the  establishments 

of media in the UAE to benefit from them in finding out the status 

quo, and in developing their future work. 

-  Conducting a correlational study, dealing with the relationship 

between the role of the national media in the State of UAE and 

same variables as: self-confidence, organizational trust or Locus 

of control of the respondents.  



www.manaraa.com

1 
 



www.manaraa.com

2 
 



www.manaraa.com

3 
 

http://www.kuwaitmag.com/


www.manaraa.com

4 
 



www.manaraa.com

5 
 

http://www.alittihad/


www.manaraa.com

6 
 

http://www.oujact.net/


www.manaraa.com

7 
 

α

α



www.manaraa.com

8 
 

α

α

α



www.manaraa.com

9 
 



www.manaraa.com

11 
 



www.manaraa.com

11 
 



www.manaraa.com

12 
 



www.manaraa.com

13 
 



www.manaraa.com

14 
 



www.manaraa.com

15 
 



www.manaraa.com

16 
 



www.manaraa.com

17 
 



www.manaraa.com

18 
 



www.manaraa.com

19 
 



www.manaraa.com

21 
 



www.manaraa.com

21 
 



www.manaraa.com

22 
 



www.manaraa.com

23 
 



www.manaraa.com

24 
 



www.manaraa.com

25 
 



www.manaraa.com

26 
 



www.manaraa.com

27 
 



www.manaraa.com

28 
 



www.manaraa.com

29 
 



www.manaraa.com

31 
 



www.manaraa.com

31 
 

http://www.oujdact.net/


www.manaraa.com

32 
 

http://www.oujdact.net/


www.manaraa.com

33 
 

http://www.philo-ethique/


www.manaraa.com

34 
 

http://www.islam.gov.kw/


www.manaraa.com

35 
 



www.manaraa.com

36 
 



www.manaraa.com

37 
 



www.manaraa.com

38 
 



www.manaraa.com

39 
 



www.manaraa.com

41 
 



www.manaraa.com

41 
 

http://www.mcycd.ae/
http://www.mokarabat.com/


www.manaraa.com

42 
 



www.manaraa.com

43 
 



www.manaraa.com

44 
 



www.manaraa.com

45 
 



www.manaraa.com

46 
 



www.manaraa.com

47 
 



www.manaraa.com

48 
 



www.manaraa.com

49 
 



www.manaraa.com

51 
 



www.manaraa.com

51 
 

α

α



www.manaraa.com

52 
 

α

α



www.manaraa.com

53 
 



www.manaraa.com

54 
 



www.manaraa.com

55 
 



www.manaraa.com

56 
 



www.manaraa.com

57 
 



www.manaraa.com

58 
 



www.manaraa.com

59 
 



www.manaraa.com

61 
 



www.manaraa.com

61 
 



www.manaraa.com

62 
 



www.manaraa.com

63 
 

α



www.manaraa.com

64 
 



www.manaraa.com

65 
 



www.manaraa.com

66 
 

  



www.manaraa.com

67 
 



www.manaraa.com

68 
 

  



www.manaraa.com

69 
 



www.manaraa.com

71 
 



www.manaraa.com

71 
 

  



www.manaraa.com

72 
 



www.manaraa.com

73 
 

α

α



www.manaraa.com

74 
 

α

α

  



www.manaraa.com

75 
 

α



www.manaraa.com

76 
 

α

α



www.manaraa.com

77 
 

α



www.manaraa.com

78 
 

α

  



www.manaraa.com

79 
 

α



www.manaraa.com

81 
 

  



www.manaraa.com

81 
 

α

α



www.manaraa.com

82 
 

α

  



www.manaraa.com

83 
 



www.manaraa.com

84 
 

α

α



www.manaraa.com

85 
 

  



www.manaraa.com

86 
 

α



www.manaraa.com

87 
 

α

  



www.manaraa.com

88 
 

α



www.manaraa.com

89 
 

α



www.manaraa.com

91 
 

α



www.manaraa.com

91 
 



www.manaraa.com

92 
 



www.manaraa.com

93 
 



www.manaraa.com

94 
 



www.manaraa.com

95 
 



www.manaraa.com

96 
 



www.manaraa.com

97 
 



www.manaraa.com

98 
 

α

α

α



www.manaraa.com

99 
 

α

α

α

α

α



www.manaraa.com

111 
 

α



www.manaraa.com

111 
 

α

α

α

α



www.manaraa.com

112 
 

α

α

α

α

α



www.manaraa.com

113 
 



www.manaraa.com

114 
 



www.manaraa.com

115 
 



www.manaraa.com

116 
 



www.manaraa.com

117 
 



www.manaraa.com

118 
 



www.manaraa.com

119 
 



www.manaraa.com

111 
 

Barabas , J . & Jerit , J. (6..2) . "Surveillance knowledge and the 

mass media" ,  Journal of the American Statistical Association 

,444333 –376. 

 

-  Bittner, D . (448.) . Mass communication: An  introduction,  

Englewood     Cliffs, New Jersey: Prentice – Hall. 

 

- Carins, A. (6...). Citizens plus: Aboriginal Peoples and the 

Canadian State, Vancouver: UBC Press. 

 

-  Espejo, R. (6.44). "An argument for active citizenship and 

organizational transparency".  Kybernetes, Vol.3. No 4/3, 

pp.377-344. 

 

-  Eysenck, H. & Nias, D. (4478). Sex, violence, and the media, 

London:  Maurice Temple Smith Ltd. 

 

Freedman, P. Franz, M.& Goldstein , K (6..3).  "Campaign 

advertising and democratic  citizenship" , American Journal of 

Political Sciences ,Vol .38 ,No.3. 

 

Howard , P.(6..0) . Deep democracy thin citizenship : The impact 

of digital media in political campaign strategy , Annual  

Conference of American Academy of Political and Social 

Sciences .  



www.manaraa.com

111 
 

-Hudson, A. (6..2). Implementing citizenship education in 

secondary school community,  ph.D. Thesis, University of leads, 

U.K. Available on :www.etheses.whiterose. ac. u.k/644. 

Retrieved  on Mar.4206.44. 

 

- Isin, E. F. &Turner, B.S. (6..6).  Handbook of Citizenship 

studies , London: Sage. 

 

- Krejcie, R.V. & Morgan, D.W. (447.). "Determining sample size 

for research activates",  Educational and Psychological 

Measurement, 4.: 2.7- 24.. 

 

- Leary.V. (6...). "Citizenship, human rights, and diversity" In 

Alan C. Cairns, etal. (eds). 

 

MacDonald, L . (6..4) . Traditional approaches to citizenship 

education: globalization towards a peace education framework, 

DAl – A 23/.0, P. 4046. 

Marko, D. (6.46). Citizenship in media discourse in Bosnia and 

Herzegovina, Croatia , Montenegro and Serbia . The 

Europeanization of citizenship in successor States the former 

Yugoslavia . 

Morgan, M. & Shanahan, J.( 4444). Television and its viewer. 

Cultivation Theory research, Cambridge: Cambridge university 

Press.  



www.manaraa.com

112 
 

Nakki, P. etal .(6.44) . Social media for citizen Participation, VTT, 

Technical Research Center of Finland. 

 

Schgae Fer, E. (4440). Children’s reports of Parental behavior, 

Child Development , 42: 344 – 363 . 

 

Soep, E. (6..2) .Youth media citizenship beyond youth voice. 

www.niost.org/pdf/.../asm_6..2_0_spring-4.pdf 

 

Tuner, B. & Hamilton, P. (4443) . Citizenship: Critical Concepts,  

London: Rout ledge. 

 

Wood, J. J. (6..4) . Young people and active citizenship: An 

investigation, Doctoral  thesis,  DE Montfort  university ,UK. 

Electronic Vision www.dora.dmu .ac. uk. Retrieved on 

Jan.40/6.44. 

 

-Valenzuela, S. (6.4.). "Citizen, journalism and democracy: 

How user–generated news use relates to political knowledge and     

participation",  Journal of J & MC Quarterly, Vol. 87, No- ¾, pp. 

040- 064. 

 

Yu, H. (6..2) . Form active audience to media citizenship: The 

case of Post-Mao China, Social Semiotics, Vol, 42.  

http://www.dora.dmu/


www.manaraa.com

113 
 

Freedom 6..4 / about / empowering – citizenship – media.  

Dialogue – and – education. 

-    http: // www.mcycdae / pages / About National Identity. Aspx. 

www.islam .gov .kw / tawjeeh/ ar/ Documents / tawjeeh- bulletin 

– issue ..3 pdf. 

ejabat .googol. Com. 

7olme.watan earaby.com 

www.philo-ethique. Alafdal.net/t  464-topic. 

www.ebn- Khaldoun .com / article – details. Php? 

(www.Kwuaitmag.com/index.jsp?inc=08 id=6784& pid=444). 

www.alittihad.ae/details php? Id. 

  

http://www.mcycdae/
http://www.philo-ethique/
http://www.ebn-/
http://www.kwuaitmag.com/index.jsp?inc=58%20id=2781&%20pid=339
http://www.alittihad.ae/details


www.manaraa.com

114 
 



www.manaraa.com

115 
 

  



www.manaraa.com

116 
 

  



www.manaraa.com

117 
 

  



www.manaraa.com

118 
 

  



www.manaraa.com

119 
 

  



www.manaraa.com

121 
 

  



www.manaraa.com

121 
 



www.manaraa.com

122 
 



www.manaraa.com

123 
 



www.manaraa.com

124 
 

  



www.manaraa.com

125 
 

  



www.manaraa.com

126 
 

  



www.manaraa.com

127 
 



www.manaraa.com

128 
 


